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June 2019 South Korea’s Jeju island  
reveals global ambitions

Macau bridges the gap  
with China’s GBA

Selangor emerges as  
worthy competitor

Celebrating 45YearsCelebrating 45Years

Asia-Pacific convention venues harness 
modern technology to create stellar 

event experiences. We discover cutting-
edge navigation systems, advanced 

communication support, and sniff out 
what else is on the horizon

TECH  
POWER



C

M

Y

CM

MY

CY

CMY

K

FA Setia TTGmice Magazine ad 3519 ol.pdf   1   03/05/2019   17:23



Need for tech
Love it or fear it, technology has become a big part of our 
life at home and work. Even the least tech-savvy among 
us carry at least one mobile device and are reliant on high-
speed Internet (the lack of it stretches our patience and 
threatens our sanity).

With technology we have also come to have higher 
expectations of experiences beyond our personal and work 
spaces. The technological investments made by conven-
tion centres today reflect this. Venues, at the very least, 
have basic technology in place, such as Wi-Fi networks, 
modern audiovisual systems and digital signage, that en-
sure the experience satisfies attendees’ quality of life.

Savvier venues are kicking things up several notches 
by bringing in technology for specialised purposes, such 
as Digital Media Suites to facilitate sophisticated content 
production (ICC Sydney), and a VIP Finder solution that 
helps planners with a range of support services including 
business matching and event evaluation (Osaka Interna-
tional Business Center).

The need to keep innovating cannot cease, as there will 
always be a new venue with a fresh bag of tech tricks to 
win over event organisers and attendees. As discovered by 
our reporters during their research for our cover feature, 
Tech power (pages 12-19), some convention centres in this 
region are looking at further, more beneficial advance-
ments. Particularly interesting is the Pattaya Exhibition 
and Convention Hall’s intent to raise the oxygen levels in 
its meeting rooms. That would help lower stress levels and 
fatigue!

Meanwhile, I continue to pray for a teleportation ma-
chine to finally be invented, one that will beam me from 
the entrance of massive, maze-like convention centres 
right to the function room I’m meant to be in.
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By Tiara Maharani
Alcor MICE – the owner of The Kasa-
blanka Hall – is partnering with nine 
neighbouring hotels and a transportation 
supplier to form an alliance to attract more 
business events to the Kuningan district in 
Jakarta.

Named Kuningan MICE Alliance, the 
alliance is banking on its Golden Triangle 
location advantage. 

In the Kuningan district, there are 2,300 
available keys across three-, four- and five-
star hotels; a 14,000m2 event space; and 
an entertainment complex, all of which 
Jim Tehusijarana, director of Alcor Prime 
(holding company of Alcor MICE) believes 
will appeal to associations and large con-
ferences.

“Unlike other areas in Jakarta, business 
event facilities in Kuningan district are in 
close proximity and within walking dis-
tance (of each other). Instead of compet-
ing, (we decided to) collaborate to develop 

Kuningan district (into a competitive) 
business event destination,” said Jim.

Jim added that the alliance plays to the 
complementary strengths of members. For 
example, Alcor MICE has no hotel rooms 
but owns the district’s largest function 
venue in The Kasablanka Hall, which can 
accommodate up to 5,000 pax in cocktail 
style and 2,000 in classroom style. Hotels, 
meanwhile, have limited meeting spaces 
with capacity varying between 50 to 
1,000 people.

As part of a campaign, the alliance is 
offering packages with special rates for 
planners or corporates looking to hold 
events in the Kuningan area. The cus-
tomisable package includes venue rental, 
hotel rooms, F&B and transportation.

Panca Sarungu, senior advisor for 
business development of Alcor MICE 
explained: “Package prices start from 1.2 
million rupiah and go up to 1.8 million 
rupiah (US$128) per pax. These special 

Jakarta’s Kuningan district forms MICE alliance
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Aerial view of the Kuningan business district

rates only apply to events with a mini-
mum of 1,500 pax.”

The Kuningan MICE Alliance will also 
conduct a series of roadshows directed at 
companies and government institutions. 

Jim said: “We have a short- and long-
term strategy. The domestic (corporate 
groups) is our main focus market, while 
neighbouring countries like Singapore, 
Malaysia and Thailand will be the next 
priority.”

Swan Valley keen to grow incentive travel

Visit TTGmice.com for more news or subscribe to TTGmice e-News  
to get updates delivered right to your inbox twice a week

Penang wins ICCA APAC Summit
Penang, Malaysia has been selected as 
the host city for the inaugural ICCA Asia 
Pacific Chapter Summit 2019, set to take 
place from December 5-6.

It will be held at the Setia SPICE 
Convention Centre in conjunction with 
the fourth edition of BE @ Penang, co-
organised by the Penang Convention & 
Exhibition Bureau and Anderes Fourdy.

Ascott launches new loyalty programme
The Ascott has launched Ascott Star Re-
wards, where members will get to enjoy 
a range of privileges when they book 
and stay with the serviced residences 
specialist.

Benefits include year-long 10 per cent 
off Best Flexible Rates, seasonal offers 
of up to 50 per cent discount, property 
opening specials, birthday discounts of 
up to 40 per cent, early check-in and 
late check-out, as well as perks such as 
complimentary airport transfers, room 
upgrades and breakfast. 

MHR unveils booking tool for SMEs
Millennium Hotels & Resorts (MHR) 
has launched a new corporate bookings 
product for small- and medium-sized en-
terprises (SMEs), to manage travel, make 
itinerary style bookings, cater to team 
members’ needs and earn rewards.

Benefits on offer include regular 
room upgrades, 15 per cent off on all 
dining and events, early check-in and 
late check-out, and access to club or 
executive lounge. This new programme 
is available across all of MHR’s hotels in 
Asia, Europe, Middle East and the US.

In brief

Keen to draw more corporate groups from 
Singapore, a contingent of industry stake-
holders – comprising government offi-
cials, tour operators and suppliers – from 
Swan Valley near Perth, Western Australia 
descended in Singapore for a media and 
industry outreach event.

The B2B event in Singapore, dubbed 
Swan Valley Unearthed, was also timed 
to coincide with the release of five new 
tourist trails in the area: Fresh Seasonal 
Produce; Fine Wine; Wine and Art Off 
the Beaten Track; Kids in the Valley; and 
Bushtucker and Beyond. This is in addi-
tion to the Sweet Temptations, and Cider 
and Ale trails launched last year.

Simon Er, general manager business 
events & marketing, Global Travel, said: 
“These trails are new ideas for incentive 
groups, and are different from the usual 

routine of tours to Australia. Events like 
this would help provide us with more 
ideas we can explore with our clients.”

Breana Lawrie, co-owner of d’Vine 
Wine Tours, said: “We have a half-day 
tour that’s great for business travellers, 
and we can create customised private 
charters for groups. Unfortunately we 
don’t see many corporate groups from 
Singapore yet.”

Corporate groups that d’Vine Wine 
Tours handles hail mainly from Australia, 
but her top leisure clients from Asia are 
Singapore, a market that Lawrie believes 
has “room for growth”.

Similarly for Edoardo Lissoni, business 
operations manager of Mondo Nougat, 
Singapore’s leisure tourists are already a 
good customer base for the nougat maker.

“We’d like to improve the corporate 
group segment and that’s why we created 
a nougat masterclass. You can come to 
the Mondo Nougat factory in Swan Valley 
to conduct the masterclass, or we can do 
it off-site at a client’s hotel. Class sizes 
vary from 10 to 30 people. Everything 
is provided, and prices (per pax) vary 
according to flavours and ingredients. 
Nowadays, it’s not just about selling a 
product. It’s about making an experience 
memorable, something our clients cannot 
find anywhere else.” – Rachel AJ Lee

Wine and Art Off the Beaten Track



Cover story
(MITEC) in Kuala Lumpur set the pace 
for the latest in wireless, 4G telecommu-
nications and digital audiovisual facilities.

Its technologies include an extensive 
LAN setup, digital voice communication 
via IP network, IP video-conferencing fa-
cilities, video streaming, wireless confer-
ence microphones and high-speed inter-
net connectivity both wired and wireless. 
The venue’s facilities include 43-inch TV 
tree signage, video walls at foyers of each 
level, pre-function 43-inch LCD screens at 
each hall, and an LED outdoor screen. 

MITEC has enhanced its audiovisual 
capabilities by partnering with event 
services to offer a complete event staging 
solution, superior audiovisual production, 
creative styling and multimedia design, 
as well as innovative event technologies. 
The venue can also cater for a variety 
of AV requirements and is equipped 
with static rigging points in all its major 
venues.

ON THE HORIZON: In 2H2019, MITEC 
will update its website with a chatbot and 
offer Malay and Chinese languages.

It will also roll out the Exhibitor 

Service Centre digital platform later this 
year, which will allow clients to complete 
applications, manage documents, submit 
orders for services including audiovisual, 
stand catering, resources and make 
payments from the comfort of their own 
office. 

The venue will also be investing in an 
e-event evaluation and feedback digital 
platform for a seamless client experience 
management. – S Puvaneswary

Kuala Lumpur  
Convention Centre
TECHNOLOGY PROWESS: Kuala 
Lumpur Convention Centre has major 
Internet service providers connected to 
the building, enabling the centre to pro-
vide customised Internet bandwidth on 
demand and monitoring capability. 

The centre is also equipped with 10G 
fibre backbone, enabling support of heavy 
multimedia streaming and other related 
IT services that an event organiser may 
require. It also offers a flexible speaker 
preparation set-up based on client re-
quirements. 

The IT backbone and network infra-
structure is designed to be as flexible as 
possible to cater to any complex cli-
ent requirements. Meanwhile, in-house 
technical teams will work closely with 
clients to assist them in using the centre’s 
technology infrastructure for a seamless 
event experience.

ON THE HORIZON: The centre is looking 
at offering value-add services for clients, 
such as enhanced speaker and audience 
engagement tools, as well as key learn-
ings and analysis from data collected at 
the venue to help clients improve their 
events. The centre will also be installing 
enhanced digital signage throughout the 
venue to provide a more engaging and 
interactive experience for visitors.  
– S Puvaneswary

Borneo Convention  
Centre Kuching
TECHNOLOGY PROWESS: Designed for 
speed, Borneo Convention Centre Kuch-
ing’s Wi-Fi provides wireless service for 
up to 8,000 users to stream on multiple 
devices simultaneously at any one time 
without interruption. 

In addition, the high speed, high 
density and secure wireless connectivity 
service requires no login, passwords or 
inputting of personal data, and is ad-free. 
For clients who require even more speed 
or bandwidth, custom options are avail-
able for purchase.

The convention facility also offers a 
dedicated speaker support centre with 
secure network linking all meeting rooms. 
An in-house team of technicians will 
assist in setting up the workstation and 
connecting to the dedicated system for 
the purpose of uploading, reviewing and 
making last minute changes to the pres-
entation slides, with the aim to provide 
seamless experiences for both the organ-
isers and speakers. – S Puvaneswary

Setia SPICE  
Convention Centre
TECHNOLOGY PROWESS: Setia SPICE 
Convention Centre in Penang is Green 
Building Index-certified, and runs on hy-
brid solar power provided via solar panels 
on the Setia SPICE Aquatic Centre.

Setia SPICE’s roof also comprises 654 
LED lights where the colours can be 
customised by the organiser to suit the 
theme of an outdoor event held at the 
roof garden or display the corporate col-
ours of the organisation.

Indoors, the ballroom can project live 
feeds out to the Grand Foyer, meeting 
spaces or any other venue at Setia SPICE, 
so that proceedings in the ballroom can 
be viewed live in other event areas. 

The convention centre works with a 
number of Internet service providers to 
meet the bandwidth requirements of or-
ganisers. As an example, the convention 
centre has successfully held a meeting for 
15,000 delegates, where everyone  
was able to connect their devices to the 
Internet at precisely the same time.  
– S Puvaneswary

PHILIPPINES
Philippine International 
Convention Center 
TECHNOLOGY PROWESS: An IT support 
team is on hand at Philippine Interna-
tional Convention Center (PICC) in Pasay 

From above: Kuala Lumpur Convention Centre’s AV 
Room and Production Suite; a ballroom in Penang’s 
Setia SPICE Convention Centre


