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Uzaidi Udanis, general 
manager, Eyes 
Holidays
We are getting good 
numbers of MICE 
business from MNCs 

based in Singapore. 
We think this is due to 

the exchange rate and the close proximity 
which makes it easy to organise a short trip. 
For leisure business, Indochina is doing well 
because of the availability of direct flights.

Adam Kamal, CEO, 
Olympik Holidays
We think the stigma 
against Muslims in 
the US and Europe 
will cause a shift 
of Middle Eastern 
travellers to South-east 
Asia, and Malaysia will benefit from it. The 
exchange rate is favourable and many 
Middle Eastern airlines offer promotional 
rates to Malaysia from time to time, which 
encourages Middle Eastern agents to 
promote Malaysia.

Destination Malaysia

N
ew infrastructure develop-
ments and attractions in Ma-
laysia are helping the country 
to attract more high-yield and 

middle-income tourists, which is in line 
with the government’s vision that tour-
ism should contribute RM168 million 
(US$41.2 million) in receipts by 2020. 

In the capital city, Kuala Lumpur Tour-
ism Bureau aims to make the city an at-
tractive option for the luxury segment, as 
the city has supporting infrastructure to 
cater to demand. 

New luxury hotels, such as The St Regis 

Which source markets will perform 
best for you this year and why?

Curtis Crest Treetop Walk in Penang

1  Penang Amazing World Studios
As the world’s first Warner Brothers licensed 
gallery, this attraction houses more than 30 
trick arts, featuring mainly Warner Brothers 
cartoon characters against a Penang back-
drop. Visitors to the highly interactive studio 
have endless fun taking amazing trick pho-
tography. Particularly fun is the virtual reality 
section where visitors can don a headset and 
glasses, and be transported on a roller coaster 
for an Indiana Jones type adventure.

2  The Ghostbusters Adventure Live 
Sunway Lagoon’s Lynton V Harris Scream 
Park unveiled a new interactive attraction, 

Reaching for top-tier segments

Kuala Lumpur which opened in May, and 
several other international brands that are 
coming online within the next two years, 
such as  W in 2017 and Four Seasons in 
2018, will help make the destination more 
attractive to well-heeled travellers. 

The city’s grand dame of opulent ac-
commodation – the 19-year-old Ritz 
Carlton Hotel, Kuala Lumpur – has also 
stepped up its game by undergoing its 
first refurbishment this year. The result 
is a brighter, fresher and more modern 
property.

To ensure software is on par with hard-

New tourism hardware in Kuala Lumpur and Penang 
are helping Malaysia to attract bigger spenders and 
grow its tourist receipts. S Puvaneswary reports

 PRODUCTS  VIEWPOINTS

Destination in numbers

30.5 million    
The number of foreign arrivals 
targeted for 2016, up from 25.7 
million arrivals in 2015

RM103 billion
The amount of tourist receipts 
(US$25.8 billion) Malaysia aims to 
achieve in 2016, up from RM69.5 
billion contributed in 2015

199,725     
The number of cruise passengers 
that sailed into Malaysia in 1Q2016, a 
32.7 per cent increase from 150,473 
during the same period last year

The Ghostbusters Adventure Live, in July. 
The attraction, said to be Asia’s first 
Ghostbusters attraction, is based on the 
movie franchise and its famous charac-
ters. It occupies the top level of Scream 
Park and takes visitors through a harrow-
ing 20-minute journey that visits loca-
tions based on the relaunch of the movie. 

3  Sayang Sarawak
Since early 2016, Borneo Convention 
Centre Kuching (BCCK) has been operat-
ing the Sayang Sarawak catamaran which 
can be chartered for private functions. 
Packages and catering services can be 
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ware advancements, Kuala Lumpur Tour-
ism Bureau has been conducting hospital-
ity seminars for taxi drivers and trained 80 
Tourism Ambassadors in the city this year. 

Over in the north, the state of Penang 
earned a major tourism boost by host-
ing the inaugural edition of WTM Con-
nect Asia. The event was attended by 70 
hosted buyers from 25 countries, includ-
ing Lithuania, Mexico, Norway, the Czech 
Republic, Canada, Denmark and Slovakia 
– markets that have never  been on Pen-
ang’s radar in  the past. 

Ooi Chok Yan, CEO of Penang Global 
Tourism, said: “Having a world-class show 
like this in Penang is good branding for 
the state. It offered an opportunity for us 
to tap new markets.”

Penang Global Tourism hosted fam 
tours for buyers and provided four choice 
of activities to showcase new tourism 
products. 

One of the highlighted attractions is 
Habitat Penang Hill, a new eco-tourism 
product located a 10-minute walk from 
the top station of Penang Hill. The own-
er and management company, Flagstaff 
Holdings, invested RM32 million on this 
four-hectare site to develop attractions 
that are suitable for both leisure and MICE 
travellers. Habitat Penang Hill features a 
guided nature trail, the Curtis Crest Tree-
top Walk which opened in August and the 
230m-long Canopy Walk bridges. And at 
40m above the forest floor at its highest 
point, Habitat Penang Hill lays claims to 
having the highest viewing platform in 
Penang, where visitors can even spot the 
islands of Langkawi on a clear day.

This month Habitat Penang Hill will 
unveil the Canopy Discovery Tour, an area 
for teambuilding activities. A variety of 
high and low ropes as well as tree climb-
ing activities will be available at opening, 
while South-east Asia’s longest dual zip-

line over a rainforest will debut in 2017. 
The latter, known as Big Zip, will span 
800m in two directions.

Business event delegates in Penang are 
seen as a high-yield market, as they spend 
an average four times more than leisure 
tourists. To attract more business event 
delegates, the state government has es-
tablished a state funded bureau early this 
year. Penang Convention & Exhibition 
Bureau is headed by Ashwin Gunasekeran 
as its CEO. 

In 1Q2017, the state will have its first 
purpose-built convention venue. The 
Subterranean Penang International Con-
vention and Exhibition Centre will be able 
to serve large gatherings of up to 8,000 
people. Its massive ballroom on the sub-
terranean floor is suitable for large events, 
such as company dinners, meetings, con-
ventions and exhibitions.

customised to meet the requirements of 
clients. Organisers hiring the catamaran 
have a choice of two routes, from Kuching 
Waterfront to BCCK and from the Isth-
mus jetty up to the mouth of the Sarawak 
River. Sayang Sarawak will take passengers 
past quaint villages, verdant jungles and 
wetlands along the Sarawak River.

4  Visit Kedah Year
This year has been designated as Visit 
Kedah year and to draw visitors to the 
mainland, the state is banking on archeo-
tourism. Visit Kedah campaign theme, 
Where it all began, capitalises on Bujang 
Valley where relics uncovered at the Sun-
gai Batu Civilisation Complex there were 
found to date back to 535 BC. Tourism 
Kedah has trained 20 guides to provide 
interpretation services for tourists to the 
archeological sites at Bujang Valley while 
local tour operators sell packaged tours to 
the historical sites. 

5  TOKB Café  
Located in Section 13, Petaling Jaya, the 
new cafe serves authentic Kelantanese cui-
sine in a military theme environment that 
celebrates the owners’ love for wartime 
memorabilia. TOKB – an abbreviation of 
Taste of Kota Bharu, the state capital of 
Kelantan – can seat 100 diners. 

TOKB Café


